Chapter 12: Advertising

Discussion and Writing Questions

1. What are the social and cultural implications of the pervasiveness of advertising? Explain.

2. Imagine you are a media executive.  From a media literacy perspective, how do you balance and reconcile your economic responsibility and your social responsibility?

a. Now imagine yourself as a 40 year-old Japanese American who earns less than $20,000 a year. Consider the unintended effects of advertising.  Think about stereotypes, diversity, over consumption and environmental implications.  

b. How does the perspective of the media executive and the low-income 40 year old differ?  How are they the same?  What perspective is more media literate and socially responsible?

3. How do advertisements make you feel about yourself?  How do they convince you that you need their product?  How do they distinguish their product from others?

4. Think back to the issues raised in the earlier chapter on media and children.  Should advertisers have a social responsibility in targeting children with ads? Explain.

5. The United States is the only industrialized country to allow advertising of prescription drugs.  What are the pros and cons of this?  What are the implications from a media literacy perspective?

6. Go to the U.S. Food and Drug Administration’s “Prescription Drug Advertising: Questions and Answers” website.  Analyze the FDA’s strategy for informing the public about prescription drug ads.  Do you think the FDA does enough to protect consumers?  Explain.
7. Select two online ads.  Find ads for the same product in print or on television.  How are the ads the same or different?  Are different techniques used for different media platforms?

